B DB O 1 B R

HE (FEEERUE)

BRDHD S K DHEER

—HEEIC B U BREREICONT—

s A FET

=A
[=1Y

&, (B HESNCEmRICHERAD

THBDo

£
SEDOEIRENEICKL D TEEDHD SEDBRDERD
JIBICHlcoTClF (1NEEOTENSBROERCHDERHESNDILE. QIBFEMESNTLD
HHENDIE, D 3 DOEHZ G IRFNULIESIE,

ZOHT, BEiRZ REITD] VD EFINFTTOBFRERLRICIFEN OCERTHD, HEHEUSK
UMM LR OEN SRR EICO VW TREERFRA Y hEFD EBZ 5N D,

FRBIFBEDHD SEOEEODREITEICDOVNT, EICHMMNROKEDHZSR UIEH SRS ZINA DD

#

BHONBD LML Ofc, BEOEEREZLHE &
Z

BR

1. BYOEIEDOEE

(1) BEOHDPOLIEZELRDONZHLED
(2) +HIHEEEATVWELPED

(3) BYEOAHroLIEZELRHEIN, BEShTWDE

ZHONBADHICIE?

2. SHETOEEDS

) H&eOBE

) EHOBBOHEAEDYE

) ERAEEEELLER

4) hiERE

3. ERREENES

4. O

1. BREOBEEDORTE

Pk 26 E D REEEELRIEIC XL ), bAEICBWTD
BROARNO L LEEOBEFENEOONL I L Lo
7oo M ORREEEZ 38D 5123 72 ) HAILHEDIYLET
XN, 3 5OBAILMEC BV CHEFEE DY O A
MO DHEEEBD SN NENITOVTRRIRS N,
855 ROFAILMEIT BV CTHHEICBI RO E )
FEiowtikshtwa,

(1
(2
(3
(

(1) BEOALSEIEHELRDONZIHLED
WET S NS 1, 100 12X hid, EER
O TR S O RGRE O FHl 72 B D RL D & F D A
5% B RARE LD SN WHFAITIZEE 3 545 1 HiE#E
TR & 7% B o

INT 2 b 2015

_20_

TIHEAFNICED L) R EIBEOADN LR 51
BELBD LNV L VI, FBELETHEITFTOLNT
WhH DI [FFED L TPELZRRSEL VWL N
Bt ThiH, KPS E5A1C00TIEHE
HHEZHIRD 2\,

T MR L W2 B0 Z XTI X 9 %%
F—ZonTIREIDEVZIE, P EbE34%
LAY LAVwE ) TH D, HL, @D
METHEIEDOKEFTITHENLT 2 WRBMEEESVES ),
T2, WEDOL»720A T THIIEE S 55 51
FMTEBENLD b,

(2) +RIHESIATVEHLED
UOERIRE A 5 B A THIC X MU, BOADP SR
DLEREIC OV TR EZ T L) LThL &1L, £
DOFRED G 72 3 & B IS RLaR L, USRI EEA
ATED LY EEIHRMN LT hE RS, &
DT ETHILN, EORNS LR ITEEOYE, Wit
RN 2961%, £ oG, EBROMEHEKER
TERELDLZTHAI. ZLTC, MEHESHEICLI
\E, PR ORI 2 S ORI O, IS 2
HEHEAZBETLLDOTRITNIE LS L, LENT
Who 2O [HEE] PHETH- T, FETETWE
WAL, IO E %D (B 15583 5),
BHORDO % LD FEETETnE] L1I3EH
WHZETHS ) D
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TS 4, 7. 1CX R, B O R R
O FER 72 B K O 2 B THEE S 72 RS O AR
FROEHA—H LTV E0E) hOREFEhE, —
FLWIGEICE, BETBO SO &L RO
HPAIZ, FEMZFHOIWHESE TN TR 2260 %
MWL, 2P 2SS irE Ehcn
L bIRFEINIEE NS,

RLEEE (3) 1 L g,

(1) BROANPLLRIEEL LTHEET2D0L

LoNsEl LT,

(a4, =k (RGB) OEAHR, tREAKEDES,

B OMAGDLES (BEEHMAEELEOKLOR

EREIAE) S0V T OBARE 20 B 2 FHH A

WINTWBEEPBTON TS,

Zhx LT,

(a) BROAPLLRIFEEE L TRELEZVD DL

moObLNAER LT,

O FEFEICROI L 22 v & R o BRI 2 B R S
NTWBEERE (%) 2"—FHLewiEf.

@ BREHEGELZLOTHIYEI, HEEIKEKL
7o TR L PARE O R 2 B I RLIR S Mz K O il i
REEEP-FH L v &,

@ PEMTLIMELFELZLDOTHLLAEIC,
FEFE |2 FOAR L 72 A & PR 0 R 20 BB R S
AT AMNES R L enE &,

MRETFLNTWA,

(3) BEOADSLIERFLEHSO, HESO
TW3ERBOONBLDITIE?
ERRCEANIE, BEOARD S R DEEICDOWTH
HENZDDE LTREDOLNLT-DIZIE, HB35E]L
HEEOEM (BBOADLLLFHEETH L LERDS
NaHZE) 2uizl, 222, HBELEESFTO [FFES
NTWa ] B2 TLE’D 5,
2F), WEORNL L LEEOMEE T A5
X, BEEO (RO 23] OB EE L %25,
EHIC [PIREOFEM 23] OO X - Tk
NI OFEE, HAHEHOREICLEENHLHLEEZD
Nb, LoT, ARWTEEDIHIC (RO M2 30
B | Oi#ka TREDICOVTEICEM, KEICBT
LR OB &2 B ITET L7z,
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2. HETOREDH

(1) BEeanizs

Al 5 70 5 BARE D BERIT DO W TULHFHE ThE 4 72
FIRDD 5 o

i[5 i & BRI T 2014 48 4 H 2 Cadbury @78
b — 2 2685C DED I IOV T OFEES SR~
AL 720 2 OFEME Nestlé v Cadbury & LTHIS
NTwb, Cadbury ® 75 ~ F&ZirA LT/ Kraft
(BUAE1E Mondelez) 1& 2004 4£1278 > b — ¥ 2685C @
RBOIZOWTRERESHFHEZ L, ZOEEE
2008 AN S 72AY, Nestlé 12X o THERFEHIE
N7z SEEAM T I 2011 4F 12 Nestle @ F5k 2 2817,
Cadbury OFMEIILEN 2B 5 L BHDOD, FRER
i DA % KD 726

% Z T Nestlée (33 EGESH T ANF A, £72
HRFHI N/ LA L Cadbury DEEEIZOWTIE
SHIZREMZ SN, FBEMMPHIET—2, K7
A, FTb—=rFaalb—IPErhdleeiD,
INVZFaalb—troAhEENT, Nestle 12 512
FFFL, FRADREDO LN T Cadbury DEE2H %2 5
PIREAEM S N2 D TH %,

Cadbury OFIZERARIIUTDODL D TH o 720 W
DFWE LT [HEFICEbINTEE SV =
2685C) TH - T, BMOUIEDOMIETE L KR
s b o, IHETE 2 RAERDOT 7254
¥TH5HHD, “The colour purple (Pantone 2685C),
as shown on the form of application, applied to the
whole wvisible surface, or being the predominant
colour applied to the whole wvisible surface of the
packaging of the goods™.] LFLHEINTW5b,

Nestlé 12 & % BiEH . AGEIT S5, Nestlé 257 ¥ —
WL REERHFTICBWT 212410 H, Z OmEE
(WEDZWEF) 1IE#HTH - T, MEMIEH SN
A B H S WMIES 89 104 45 2 LD Blh 2729 b
D, 2F DABIECHERZH L &) Lo R-
TEHICIEH 7w BD 5N,

Z g Libertel F#EP 2B W TRE S W KETH
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B DB O 1 B R

%5, LA L, Cadbury DEEOSEIZIE, MIRIZBW
THODPEROMEH T ESTTRETH L L E L HNT,
Nestlé 13 S SIZRHEOFINIOVTHFoTHD,
(RO EEIBVTELLZOETHY 25 L)
L, HHPAHBETH VA HEEDEZEEZELD
T, A2 Libertel FFOHBENTHSH L L7z, LFD
FZHUTE B L, W LORLORDPEL LD D
5L, REMNT H0E, MO EEEE OMAGD
EHPRLDUEEDND D Lo TRERHPTIT
OB BIT A [F725 (predominant) | DFEDA
WIEH=ZLIBdbDE Lz
LA L i s 3eH i © C oIl Ag S 7z o
1%, [#7-% (predominant) ] L WIHFEBHWONS Z
L2k, BEROMEHGESRERSN, 2 ) E¥EO
TSI ND T EEHAELTLE ) L OHMIC X
5o [F725 (predominant) | &9 FEORFEENMEIC
Lo TUFRED SO O N LRGSR E 7 57 5
& BRI YA VN2 2 TEH 2 LI
oTLED,

COr—AlL, BHORDS R LEEEET A
WCHICSHICEL R UTNE R O WEELRKRS v M
RIELTWS, RIZEDZ0HLREHS RSN
bOTHY, HOLWHEEIWEHZTLLDTHLH
5, M THRE X NZHPATORMEDFRD 5N b
XTHY, FEHEICBOTOHEICHIREL V)
ZLThHbo

Hitah 5 70 2 Bk 2 M9 HB3121%, FRICEE DS
ETHH)o

(2) BROBOHAEHYE

205 R 5 HEEEIZOWTIE, ERMNEZH o
HEIDELBERGER BAUCHMIE HH24H % Th 5,

W\, Heidelberger Bauchemie GmbH® @ 2 1
MAGHLEDPL R LR (L2 a, THor
T, WEOFHWIZIE [ERI2H56WH 7+ — 4,
FRZS o A — I RO TRVIER SN a—KL— |
HNT—=ThHs| LLBWMINTWD) IZHT 2 HEEEE
V2B L TR B AT,
[ O LOWREI N, H—SNHETRRMICHE
BB SN Tw b A (systematic arrangement
associating the colours concerned in a predeter-

mined and uniform way) ] {ZBWT,
- BEOMAGDLED [HR] L LTRETE %,
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- HERICRITETH 5o
S HRERE I L TR S B o
DI 2725 7% HIXBERTRETH B LHIMT L 720

FEBRZHMN, KENZBW TR S NI OMAE
HEZHETLEEE LTRUTD L) 262D %,

CTM

PAREOF © Ff O b= ®2925) L Hf (3
F=r i) Tho THEOBROPIZREON 2
LT EHELME LTHi2NS DD

(A combination of the colours blue "(Pantone 2925)"
and black "(Pantone Black)" applied to the products
in concentric circles with a black circle in the
middle within a blue frame.)

fo :© Blue and black. Blue:
black: "Pantone Black".

HeFE - ROXTEC AB

fEHIC X B BEEME ¢ Yes

RERE M 6 Cable and pipe penetration seals, made

"Pantone  2925":

from metal.

17 Cable and pipe penetration seals,
made from plastic or rubber.

19 Cable and pipe penetration seals,

non-metallic.

CTM

_22_

PR OFH BRI FRORTENr O L%, BlE:
TLC BRI EBED S A V25, 2Lo
Wk % HFTFRENTWS, (The trademark rep-
resents a blue rectangle. Parallel to the entire length
of the rectangle, above and below it, is a thick
yellow line, separated from the main rectangle by a

slight gap.)

Vol. 68 No. 4



ff, : Blue: PANTONE Code 2748 CMJN Code: cyan
100% magenta 88% black 14% yellow: PANTONE
Code 109 CM]N Code: yellow 100%
MeF# © Jean Henaff S.A.
RN X % B3 No
faErdm 1 29 £, WEME

30

I= L YR T

CTM

BRSO EH - Bkt ON b— v ® 7623) KON —
Va (3 —=rDT7502) 5% LERONER, B
DEFEIR 2 WhE) 1 (K=Y 2),

(The coloured trademark consists of the colour
combination of dark red ("Pantone 7623") and beige
("Pantone 7502"). The ratio between the colours in
this case is 2 (dark red): 1 (beige))

4 : Dark red: ("Pantone 7623"), beige: ("Pantone
7502").

A% : Feldsaaten Freudenberger GmbH & Co. KG
fERIC & A8HEE - No

feEmn - 31 FET, MWE

CTM
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B DB %2 5 R

FREOBH - B, 72ni2nfy, N—LkT A bORE

oY), TOMEETEPL TANENRZNL 33% T D

DG THUE S LTV 5 Rk

(The trademark is a combination of the colours

black, orange, pearl white, which are arranged in

this order from top to bottom in an area ratio of

approximately 33% each)

1, Black ("RAL9005"), orange ("RAL2004"), pearl

white ("RAL1013").

HeF & : Putzmeister Engineering GmbH

R X 2 8% © No

fi %€ Wi - 7 Construction machines, machines for
mixing, conveying and processing

building materials.

35 Retailing and wholesaling, including

via the Internet, in the field of con-

struction machines and machines for

mixing, conveying and processing

building materials; Sales promotion for

others.

EAENZBWTY, 5%, Eitoflo L) 2Tt
FOMAGEDLEPL R BEEZRFE LRSS
ThrIo TOL) RIFETEIHFRLEICHLES
NTWwb, L2L, BEOANLRLEEIZOVTIZ
JFEHIE LTI R eS0T, MHICX
BMEWEZ VPIIVRET 200 E 5 57259,

VARPREO MFASEA SN72BICH, LIS o
PHEEEEE & D ICVARBEIMEH S TnwZ %
NSRRI X o TUXVARRIEE O B FIPED RO b vz
Molze DR D % 5 EEDOMEHEREZ R T
2, SCFREEE, MIEREE & ORLAEbED S % B
DFERAE D X HIZFHIl E 2 2 IZiER Lz,

(3) BRAFEEHREL-B¥

DR O % LT, Wa~O@EH %
WELTEHTLILELTES (HLYROEIRIZS
WTIIHEFIZRD bR V), 2O X9 REFIE b
L=FFLAD—DDEFLLTHOHEETHY, €D
BRSO - BHEINT0LRHbH L, 2L 2ITL
TOEIBIDTH b,
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C TMIERE (R h7zd o)

PAREDFH © K% ANTzAR bV ORI BE 2 220§

T LA IE I N N TV —Ch I aEh

%0, PR OEEITRT,

(The trade mark consists of the colour cobalt blue,

when applied to the entire visible surface of a bottle

containing water, an example of which is shown in

the attached photograph.)

i © Cobalt blue

MEFIANELR © BEAITR L72 R MV OTIRICHER) % 223K

L % v, (No exclusive rights are claimed in the

shape of the bottle shown in the photograph.)

HBEOIRDE © HEAE

I X 2B No

MR ¥ : Ty Nant Spring Water Limited

g % ¥ v ¢ Class 32: Bottled mineral water, bottled
spring water, bottled aerated water, bot-

tled water.

O XD BRattE, VAR LTHETSZZED
HeTHhLLEbNL, LaL, VAEEETL5E
WKWIRERIZOWTHIFESINL R, BEOA
MO R DHEHEEE L CTHAT 254 L3I X % 83
PDOVIEIZBWTHRLLT LR AL, HEAMLEN
T EOMFFRIZOWTHEVIEL S, LoT, &
D& ) BREETHLET DH, L0 X IR E R
TEDLNICE T, #EYLHHOHEEZRIRL 2T
7% 67w,
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PARE OB BRAH IR S b iR, LT OCT
H{§ % FERT HERICH S INDLEMD D 75
(The mark consists of the color gold as shown in
the image as applied to a medical image and other
mediums displaying an OCT image.)
@ Dark brown, light brown, gold, orange and
yellow
#EF)#E : LightLab Imaging, Inc.
EHIC X 2 BT No
fREfm 9 EHEMEGEHOae -1V A FES
74 =WV 7 by T
10 I T A 2 D O B 8 Y ok 150 2 O Rl R
WIMSEMRAH OE &) 7 1 FO R
i B
K El R

t5

ik

FARE DL -

HOPHEEORHME LT L - S N5, AEEIZ
77 AF—OHEEIHENEHFOHLSAD, Faol
DEEET 7 AT —DTHEOEZEDR I3 TH S0
THIPNTE G RO T 7 A F — OTHIE O BT 1L AR
D77 AF =BT LNEZRTOIDOTHY, FEED
B#ELTrZL -850 TIE%R v (The color
(s) blue is/are claimed as a feature of the mark.
The mark consists of the color blue as applied to the
top face of a fastener, where the diameter of the
blue circle is about one-half the diameter of the face
of the fastener. The matter in dotted lines and the

annulus of the top face of the fastener shows the

Vol. 68 No. 4



position of the mark on the fastener and is not
claimed as a feature of the mark.)
MR : Tiffany and Company
¥eERG M 1 16 Holders for notepads.
18 Handbags, tote bags, duffel bags,
toiletry bags sold empty.
20 Non-metal key rings, namely, leather
key rings.
25 Gloves.

oK | P PR ok

PO RKEEZa~ RO X9 2L X
CVbNLHFROEHILLY, FHIMHHINL,
BECR SN IR A B RE SO EERL, KRGk
DIWEZRTHDTH L, MOWIRIZZ L—LENT
WV, M OFHERSIEHFOTH D, ORISR
DT A (The mark consists of a shade of blue
often referred to as robin's-egg blue which is used
on boxes. The matter shown in broken lines repre-
sents boxes of various sizes and serves to show
positioning of the mark. No claim is made to shape
of the boxes. The drawing is lined for the color blue,
and color is a feature of the mark.)
Hef# : Tiffany and Company
fRErm - &% 1 3 FKHEMM

8 B

14 Yax)—, FEHEf

16 5 ¥t

18 Ry, Ny 7, WA

21 ZVARINT TR, ZYAFI

D FE
25 XU ¥A4, AHh—7, X)L
35 TrvH)—, KEh, B, UF
HZDMo/NE R A & a 7 il

Vol. 68 No. 4 - 25—

B DB %2 5 R

Kl 2 5

_.;";...

PARROHN] - MECR L3 FzRL, s A
P DY ©&H 5. (The drawing is lined for the
color blue, and color is a feature of the mark. The
drawing of the box is outlined in dotted lines.)
Mg © Tiffany and Company
fasE R - 58 0 3 KK
8 Al
14 Yax)—, KEEHEfl
16 3 BHfh
18 FEHELE, Ny 7, WAisE
20 HHALTH
21 R\, HARANE
2% X254, AH—=7, N b
28 HWIHT, TNVTR=LVDT—
7'] —
35 7Y —, KEE B SUE
HZDMo/NE R A &1 7wl

KB PR R (Al 6 L )

I

PAREDB - REEEE TNV, =, KIEEERLC T
A VAR MV SR8, Rad 2 0idfod
LWRHEDTY) v I — BT HDTH 5,
(The mark consists of a glittery finish applied to the
entirety of a wine bottle, excluding its label, seal,
and base, whether in silver or red or any other
color.)

HeF)% : Hope Wine, LLC

R 36 TA Y, AN=2YrTTAL Y OWGE

WCXBEEDT-DODIEE
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FARE D
L—bL&Nb, BWR—TFOMELIZH b7
BEHAOTREE» L2250 TH 5, X LT
N7z DRIABEOREZRTDOTHY, AKif
O RE Tl v, (The color (s) yellow, black and

white is/are claimed as a feature of the mark. The

sl s, B APAREOREBE LTy

mark consists of a black and white checkerboard
design on the hull of a yellow boat. The matter
shown in broken lines on the drawing serves to
show positioning of the mark and is not a feature of
the mark.)

MeF# © New York Trans Harbor LLC

FRESTE 139 WS X BB L OEY OHi%

BROMELE L TR GRS, B8 (of
AEbE) IZOVWTHRMNZ FRTEX 20T, VARG
I BDEVREEZZITONE L) EbNS, L
L, —T, WIRIEFE U2 A%NE ) A I 3R
RO OLNHRNWES S, FEE, EELO X ) LGOI
BITix, BIRIZOWTIIHEMN 2 2R L 22w 2 & 23R
INTWwab,

S5, HEHFICERERT I LITOWTHR %
ZAF T2 EITE, MEREEE TREPER O
FTREDPE) B D o

EoT, RIS CTHET M 2 BIRL 2171
X% bk, 72, LD L) RBENPHATERDS
N7GAEIL, TR X > TR LN A REDHPIL L
VR BDPIZONTOHIWAHEEL 2B THAH I o
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(4)
CTM

]

PR DF - A ORBEOFIRITRENZE B,
g OXY b= 877) KUR (32— 200C) %%
RHWZALEFIL T, fiChobInizdboizonT
PRENER SN TWD, EORAHE OS2 b —
> 877) M350% KR (V82 k— 2 200C) %% 50%.
(Protected rights are claimed for the colours silver
(Pantone 877) and red (Pantone 200 C) as shown in

the representation of the coloured trademark, ar-

HIRERE

ranged alternately next to one another, on edge and
on a slight diagonal. The ratio of the two colours is
50% silver (Pantone 877) and 50% red (Pantone 200
C).)

i @ Silver (Pantone 877), red (Pantone 200).

HMeF# : Drinks & Food Vertriebs GmbH

fERIC X 2 8EFE - No

IR ZE W 32 Energy drinks, non-alcoholic bever-
ages, including soft drinks, energy
drinks.

CTM
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B DG - ARE AR N BB OGS
H5LDOTHY, Hf (CMYK O AGHE : CI7
M97 Y45 K56) 5 #f (CMYK OflAAbHHE 1 C85

Vol. 68 No. 4



M50 Y6 K2) ##<C, #i# i (CMYK combinations
C46 M9 Y2 K3) £ %5120 LTH Y, JEEHOFMK, W
e, I, WEME, v T7IRE v TR=Y,
AL, MRS ONEE L W, A7) —YE—N—D
KHOIZIZTEEIHENE DO TH S, (The mark
consists of the colour combination depicted in the
sample, per se, being a graduation of colours from
dark blue (CMYK combinations C97 M97 Y45 K56),
through mid blue (CMYK combinations C85 M50 Y6
K2), to the colour light blue (CMYK combinations
C46 M9 Y2 K3) as applied to the majority of the
surface of shop signs, marketing, advertising, pack-
aging material, web adverts, web pages, swing
tickets, bill boards, shop fixtures and fittings, screen
savers.)
o Blue
HeFZE © 02 HOLDINGS LIMITED
R & 28 No
feEram - %% - 559, 35 36, 37, 38, 39, 41, 42,
43, 44, 45 B ORI O %

CTM

PR OB ¢+ (R L)
ALY, EXr, R Rk BOSEIE M
("Pantone 151, 179, 485, 200, 225, 376, 362, 348, 2935
and 298")
MR - FABRIMODE
IS X % BEFEE © No
fRogram - %% 0 18 M SE
25wk, B, e
35 #elk, B, WET-o/haE

FEO LS R OWTIE, #BARHL L
BAAFT AUEIZH L ERDbNLD, DUTFOBD X )
(23 TICIERDSE Tl H O BB FATED S N7 B2 %
Bdhbo
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BERAE 1874184 &

BERES 4436418 5
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B8RS 5443410 &

L oT, SHBREAPET, WEkZOEOREE LT
WIS %7, @HEOEEE LTHIET 203 ET N
ERTHD. BREOBEE LTHET 2551213, 3
FIEEFICL o TR SN2V ERDNR LA, HF
FED A7 & o TR 5 4RI & 0 HEHE S L5 i hEEAS
HbHIEAH). Tz, THITRHESN TS ELTY,
WMEGHFE SN O W TR I 2038 5 2 & DIGE
DTERTNE3IFICEVIEMHE 2%,

3. EREROSE

ERHBEICB W TR O AN S 2 L EE LY HWFHT 5
WA, MM2 74 —20 71280, (b) Where
the reproduction in item (a) is in black and white
and color is claimed in item 8, place a color
reproduction of the mark in the square below. ¥ 7z
& (d) The mark consists exclusively of a color or a
combination of colors as such, without any figurative
element. #F 2 v 7§52 L% AH), D) AT,
8. COLOR(S) CLAIMED X% 9. (e) Description of
the mark (where applicable), (g) The applicant
declares that he wishes to disclaim protection for
the following element (s) of the mark ® iz %212
J& U CRLAT 2 REENH L L MbI 5,

L2L, ERSHEIIRA IS &35 08 BN B W THER)
ZHRDOLNDLZEIRDDT, FEETT 5 hE
MZTFOND L) R E T 5 L) ICHESLELE 5,

4. £&
ERIZBWT, KE, BRINCBUT 2 G OEEEDF

INT 2 bk 2015



B DB O 1 B R

EEFID, WOETHRLLIDL) BHFED LA
WKLo TEPETHEREZZITONL L WI) HDOTIE
T, LaLBAKRE LTI, Ths EFEEDDDIZD
WTIREICRD ONE Z ENTFICEZLN S,

Z OB, WET S N7 G- THIE L%
T L BT NE RO wD, ZEIRERS ML
TiE, LX) REZINGT 500, FEDLd7:
ELTIETHTHLY, @NIONFENTETDH S
M, LWV IIRHTHSI . AbET, BEEED
R ED XD BRERRICH L TRDO LN L H1ITDONT
b B TR Tl R,

MEOBGEBIR b ERBY), MBIIEROLEY
PABWTIFICEELLZERTH S EFKFIZ, Ak
FICIEMEICR L b DT RV, 5%, §Fity
F—=TURA V=% MIBWT, =T T4 7%
A OB S 72 Tld e L, FEN B2 S
LT A B OOV THRE AN 2085335 5,

EEOHIEEE IOV TS B OHIWA - b &
ZHTHAbo

b/

INT 2 b 2015
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(BE )

() HEFT WS AL CETH 11

(2)787 >~ 1+ Vol62 Nos5 HAMEH [{F
Ly A4 7OREE] ofkd#E]

()77~ Vol64 Nos5 Hiff 23 [HLwvy 4 S ORE
& Ak

(4) %7 >} Vol67 Nod KE JEZE [wHho 2 W ERRGHE ]

(5)Case C-104/01 Libertel Group BV vs.
Merkenbureau [2003] E.CR. 1-3793 at Para. 20

(6) Case C-49/02 Heidelberger Bauchemie GmbH [2004]
ECR. 1-6129

(7) Office for Harmonization in the Internal Market ® 7 = 7
%4 b https://oami.europa.eu/eSearch/

(8)USPTO @ = 7% 4 b http://www.uspto.gov/tradema
rk

(9)INTA ®7 = 7% 4 + http//www.inta.org/TradeDress/
Pages/TradeDress.aspx

HPHETF AT
Fyx, T

Benelux -

(AR s2 48 2015. 2. 27)

Vol. 68 No. 4



